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A Take a guess!

Try to match these numbers with the explanations. All of the statistics refer to the Super Bowl game 

in 2013 (unless otherwise noted).

1. 179 million… A) pounds of potato chips were eaten during the game.

2. 1.2 billion… B) was spent by shoppers on food, electronics and other gear in 
preparation for the game.

3. $2.11… C) chicken wings were bought during the game.

4. 11.2 million… D) households bought a new TV for the game.

5. 79 million… E) avocadoes were eaten during the big game.

6. 7.5 million… F) people worldwide watched the Super Bowl.

7. 39 million… G) was the average price for a pound of chicken wings.

8. $12.3 billion… H) people watched the Academy Awards on TV in 2012.

9. 13… I) was the price of a 30-second TV ad during the game.

10. $3.8 million… J) brand websites crashed during the Super Bowl in 2013 
(including Coke).

B History and facts

There used to be two football leagues in America – the American Football League and the National 

Football League. When these two leagues agreed to merge in 1966, they also agreed to have a cham-

pionship game – the NFL-AFL World Championship Game. But because this title was long, clumsy 

and not very catchy, many people, including the media, used the nickname “The Super Bowl.” This 

became the official name in 1969. (Since 1923 college championship footballs games have been 

called “Bowls” [Rose Bowl, Orange Bowl, Sugar Bowl, etc.…] because the shape of the stadiums they 

were played in resembled the shape of a bowl.)

      The two leagues officially merged into one league with two conferences in 1970. The winners of 

each conference play each other in the season finale – The Super Bowl. The winning team receives 

the Vince Lombardi Trophy, named after the Green Bay Packers’ coach who led his team to victory in 

the first two Super Bowls.

      The Super Bowls are counted using Roman numerals. The game in 2014 is officially called Super 

Bowl XLVIII. The Super Bowl is the second most-watched sporting event in the world (first place 

goes to the UEFA Champions League final). Game day is considered an unofficial holiday and is 

called Super Bowl Sunday. Some consider it second only to Thanksgiving when it comes to spending 

time with family and friends and eating! The Pittsburgh Steelers are the most  

successful Super Bowl team with six wins. They are followed by the Dallas Cowboys and the San 

Francisco 49ers with five wins each. The Green Bay Packers and the New York Giants have each won 

four Super Bowls.

C What’s so super about the Super Bowl?

Read these quotes from Americans about the Super Bowl and Super Bowl Sunday. They comment on 

the importance of the game, on what they enjoy the most and least, on the commercials and on the 

halftime shows.
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Nathan, age 41: My reason for 

watching the Super Bowl is that it 

is the culmination of the greatest 

sport. After watching my team 

play 16 games during the regular 

season, it is time to watch what 

should be the best teams finish 

the season. What I enjoy the least 

about the Super Bowl is that the 

pre-game hype and sports talk 

shows beat some topics to death. 

They keep rehashing the same in-

formation. The Super Bowl usually 

kicks off around 6:30 pm central 

time in Wisconsin but the sports shows start at 9:00 am when they first start talking about the Super 

Bowl. If the Packers are not playing in the Super Bowl, I enjoy the advertisements the most. Adver-

tisers will use very creative approaches to advertising because the 30-second TV spot costs several 

mil-lion dollars to air on TV. This does not even include the production costs of creating and filming 

the ad. For me the most important part of the Super Bowl is when the Packers play and win. Other-

wise I think the most important part is that in Wisconsin in February it is one of the coldest months. 

Christmas and New Years have already passed and Easter is far way. We need a reason to get together, 

a reason to relax and enjoy football one more time before the end of the season. The Super Bowl pro-

vides a break during the cold winter months in Wisconsin. During the week leading up to the Super 

Bowl, there is plenty of excitement and energy from fans. The days after the Super Bowl are spent 

talking about the game (win or lose) with coworkers and with friends. So again, in Wisconsin the 

Super Bowl serves as a 1-2 week respite from winter. If the Packers are playing in the Super Bowl, it is 

one of the most talked about events in the state and amongst fans.

Audra, age 35: My reasons for watching are getting together with friends and watching the com-

mercials. Given I’m in the communications industry, I usually look for sneak peeks of commercials/

segments available before the game to watch for them and after the game I read critics’ feedback on 

the commercials. Usually they are a point of conversation at the office the next day. The only other 

comment I have is that where the party is at usually depends on the size of TV the person has and if 

they have multiple good TVs! No one wants to watch on a small TV that doesn’t have high definition. 

As for the multiple TVs, it’s so that you can see/hear the game from multiple places in the house - for 

example one in the living room (so you can still hear if you go get something to eat or drink) and one 

in the basement (where the kids may be playing and you need to keep an eye on them), and just so 

there’s plenty of room for everyone to see. Clearly, the Super Bowl is primarily a social event for us!

Trevor, age 35: If my team, the Packers, is one of the teams in the game, then I watch to cheer them 

on. But most of the time my favorite team isn’t in the game, so I have different reasons for watching 

which are: it’s a reason to get together with friends, enjoying good food, staying interested in the 

game with point-spread gambling by quarters and to comment on the commercials. Usually I enjoy 

the party with friends the most, unless my favorite team is in the game, then I enjoy the game the 
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most – especially if they are playing well. What I enjoy least is when my team is in, if they lose and 

then having to go into work the next day after the party.

Mason, age 15: The most important part of the day is making sure you get a good seat at the party 

where you can talk with friends and still see the TV.

Ana, age 43: I think most people would say that the Super Bowl is just a reason to get together with 

friends, eat and drink. Unless you have a team you love or hate in the game, the outcome doesn’t 

matter. When I go to Super Bowl parties, very few people actually watch the game. We are always 

invited to a couple of parties, but we usually don’t go. It’s easier to watch at home and then choose 

not to watch! Most people watch the game for the overhyped commercials. There is nothing I really 

enjoy most about the game itself. It’s just fun to get together with friends. What I like least is how 

long each play takes, the number of commercial breaks, and how little the outcome of the game 

really matters.

Tyra, age 23: I watch the Super Bowl because everyone else is watching it that day, so I join in the 

fun. I enjoy the advertisements the most and seeing which ads are the most creative. Spending 

time with friends or family is the most enjoyable part of the game. And the snacks! On the flip side - 

I usually don’t care too much about the half-time show or the entertainer choice any given year.

Trina, age 16: I like that you can be loud and obnoxious and nobody minds. In fact, they’re joining 

in.

Eric, age 37: I suppose since pro football is the most watched sport here in the States, the 

championship game is going to be watched by quite a few people regardless of the players in-

volved. It is also the only championship associated with the major team sports here that consists of 

one game. Winner take all, kind of like the UEFA Champions League Final, which adds a bit to the 

drama. Over the past 20 years or so, and perhaps longer, the game has morphed into an excuse for 

companies to spend large sums of money on eye-catching, unique, and sometimes bizarre TV ads. 

Many people I know watch the Super Bowl for this reason alone. It has also been a tradition to have 

a well-known music act play during the halftime break. They are generally very well known, like U2, 

the Rolling Stones, Beyoncé, etc. Many people watch just for the halftime show alone. The combi-

nation of all of these things, combined with the game being played at a time when most people can 

see it [generally 5:30 pm on the first Sunday in February], has resulted in a tradition for many that 

is constantly reinforced in the media and even by people in the grocery business.

Joel, age 21: I watch the Super Bowl to see the ads, enjoy the competition and eat a lot of food and 

drink a lot of beer with friends and family. What I enjoy most is the excuse to get together. What I 

enjoy least is that the game takes even longer due to the extended halftime and more commercial 

breaks. The most important part of the Super Bowl could perhaps be the food. I don’t usually in-

dulge in chicken wings and tons of snacks, so I really enjoy the excuse!
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D Now it’s your turn!

You are going to write a short article about the Super Bowl and Super Bowl Sunday. Follow these 

steps.

1. Use the statistics in part A to write a catchy introduction to your article.

2. You can use information from part B, too, if you wish.

3. When you read through the quotes, find information that fits together. Divide the information 

into categories.

 

4. You’re almost ready to write your article “What’s so super about the Super Bowl?” You can use 

some direct quotes, but it may be more interesting if you paraphrase the quotes and use your 

own words here and there. Here are some useful words and phrases:

a lot of Americans / many 
people / most fans / a majori-
ty of / football fans in general 
/ not many

however / therefore / on the 
one hand / on the other hand 
/ consequently / as a result / 
because / generally speaking

believe / think / are of the 
opinion that / suppose / ima-
gine / it seems that / picture / 
realize / assume / expect

5. Write the main part of your article now. Make sure it’s well organized!

6. Write a short conclusion in which you give your opinion about the Super Bowl and Super Bowl 

Sunday.

7. Conduct a survey about the UEFA Champions League final or some other major sports or 

cultural event. What do you want to find out? Which questions can you ask? Who will you ask? Are 

there similarities to the Super Bowl? You can include the comparison to the American football 

spectacle in your article if you want to.
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Football is the most popular team sport in America and the Super Bowl is considered the ulti-
mate sporting event. It is part of the American way of life. We hope that the information here 
gives you a little feeling for the importance of the event. But the goal of the newsletter is also to 
write a short article using the information here.

A Take a guess!

Of course, your students can’t be expected to know the answers to these. It’s just to give them 
an idea of the (mostly) huge numbers involved with this single sporting event. Later they’ll be 
choosing some of these statistics to use in their introductions so they should be given the cor-
rect answers.

1. 179 million (F) people worldwide watched the Super Bowl.
2. 1.2 billion (C) chicken wings were bought during the game.
3. $2.11 (G) was the average price for a pound of chicken wings.
4. 11.2 million (A) pounds of potato chips were eaten during the game.
5. 79 million (E) avocadoes were eaten during the big game.
6. 7.5 million (D) households bought a new TV for the game.
7. Only 39 million (H) people watched the Oscars on TV in 2012.
8. $12.3 billion (B) was spent by shoppers on food, electronics and other gear in preparation for 
the game.
9. 13 (J) brand websites crashed during the Super Bowl in 2013 (including Coke).
10. $3.8 million (I) was the price of a 30-second TV ad during the game.

B History and facts
We’ve purposefully refrained from giving you a detailed history of football and the Super Bowl 
and from an explanation of the rules (which are difficult to understandeven for Americans!). If 
your students are interested in reading more about the game of football, there’s plenty of infor-
mation available on the internet. We found this site comprehensible: 
http://www.dummies.com/how-to/sports-outdoors/football/Football-Basics.html
The students might choose to incorporate some information from this part into their articles, 
but it isn’t necessary. It’s just meant to be general background information.

C What’s so super about the Super Bowl?

These are real quotes from Americans, but of course they cannot be seen as representative of 
the entire American population. We tried to provide a cross-section of popular opinion. Since 
these are authentic quotes, there may be some slang and unknown vocabulary. Here’s a short 
list of words that might be difficult. On the next page there is a list of words that you might want 
to have your students learn.

D Now it’s your turn!
Here the students should practice organized, creative writing. It’s important for them to write 
an interesting introduction, gather and organize information, paraphrase and write a short 
opinion at the end. Encourage them to be critical of the Super Bowl hype but also to support 
their opinions.
The survey could be conducted either in class, in school or outside of school. Including these 
results in the article would expand its scope and the students would have to incorporate the 
new information themselves – an additional challenge!



© Ernst Klett Verlag GmbH, Stuttgart 2013 | www.klett.de  
Von dieser Druckvorlage ist die Vervielfältigung für den eigenen 
Unterrichtsgebrauch gestattet. Die Kopiergebühren sind abgegolten.

6

Teacher’s page: The “Game of games”: The Super Bowl

Autorin: Jennifer Baer-Engel, Göppingen 
Bildquellen: iStockphoto

English word Definition German equivalent

culmination conclusion, finale

hype publicity, excitement

to beat a topic to death to talk about it repeatedly un-
til there’s nothing new to say 
about it

to rehash to start talking about the same 
topic again

to kick off to begin (sports slang, a foot-
ball game also starts with a 
“kick-off”)

to air to broadcast, to show on TV

respite a break

sneak peek a short look ahead of time

flip side the opposite side

obnoxious annoying

grocery business food sale business

to indulge to do something special, give 
in to an extravagance


